
THE GIST
Your message is the foundation of your biz. It is a belief you have about the world that you want to forward through your work. It’s that thing 
you seem to care more about than everyone else. That thing that can really get you fired up!

Would you build a house on quicksand? I didn’t think so. So don’t build your biz without getting clear on your message first. So let’s get 
started.

FYI: You message sentence will make sense with what you o�er, but it won’t actually mention what you do. This will allow the sentence to 
grow with you over time as your o�erings evolve!

Example:
A: You can achieve vibrant health.
This statement is only the outcome. Sure, vibrant health sounds great, but there is nothing for a person reading this to stick to long term. It 
feels like a passing statement and begs the question “Yeah I want that, but how?”

B. You have to balance your physical and your spiritual body.
This statement is only the opinion. Someone reading this would naturally think, “Ok, but why should I care?”

C. You can achieve vibrant health, but you have to balance your physical body and your spiritual body.
This is a complete core message sentence. The reader is drawn in if they want the result of vibrant health, and they stay if they resonate with 
the idea that both the physical and spiritual bodies but me balanced to achieve it. 

Can you see how this statement would repel someone who is non-spiritual and un-open to spiritual concepts? And that would be perfectly 
ok because they wouldn’t be an ideal client for the person with this message.

NOTE: Just because your client is drawn to your message, doesn’t mean they have to know everything about it! It just has to resonate. In 
this example, someone who currently identifies as non-spiritual could still be drawn to message C, but chances are she would have some 
level of openness and curiosity to learning about the topic.

ELEMENTS OF A MESSAGE

OPINION+OUTCOME = MESSAGE
Your core message sentence has 2 critical parts: an outcome and an opinion.

THE OUTCOME: This is the “thing” (feeling, result, etc) that you want people to have because you KNOW it’s frickin awesome.

THE OPINION: This is your point of view on what it takes to get the outcome. The stronger you are in your opinion the better.

The outcome and opinion are both critical in order for your core 
message sentence to have the MAGNET effect.

The outcome magnetizes your ideal clients in. They want that result! And the opinion helps them decide to stick or repels them away 
because it shows them what they have to do to get there.

If they don’t resonate with the opinion, meaning they want the result but they don’t like what you you think they need to do to get it, then 
they will be repelled - and that’s perfect! We want to work with people who resonate with our point of view/approach to achieve the 
outcome.
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ATTRACT UNICORN CLIENTS 
WITH YOUR MESSAGE
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Want 1:1 Support on your message? 
Click here to book a complimentary Client Attraction Strategy Session.

WORKSHEET

YOUR CORE MESSAGE SENTENCE
Time to bring it all together! Using your answers in the OUTCOME and OPINION sections above, formulate your core message sentence.

What do they have to change about what they are currently doing to get the result?

Why should they care about the result you are helping them achieve? How will it change their life?

THE OPINION
Get your ideal clients in your mind’s eye and complete this statement: “If only they know ___________ it would change their lives.”

THE OUTCOME
Describe the result you help your ideal client achieve.

YOUR AUDIENCE
Describe the people you want to work with (aka your ideal client). Be specific as possible.
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